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Dean’s Message

Dean Joseph Doucet
f/RIBIE K ERZERRR

The Alberta School of Business is one of the world’s leading institutions of business education and research.
Consistently ranked as a top business school, the Alberta School of Business was the first business school to receive

AACSB accreditation and continues as the longest continually accredited business school in Canada. Since its

s 73 = as = . founding in 1916, the School has excelled at producing business and community leaders around the world. We
BiINESERETHD:

have a global alumni network that spans several continents and includes many prominent leaders in Asia and the

N ~ + A E’ Greater China area. The mission of the School is to provide students with the best education and learning
\ I\ L 3 ii experience possible.We take pride in our world-class faculty,innovative culture, and leading-edge programs.
n I q S j Imbued with the same quality and purpose of our programs at home, our China programs are a bridge to our

alumni and friends in China and a part of our vision to train leaders for the world.
OUR VISION: Leaders from Alberta for the World

f/RAEREEZ R RITHBERABNARNEZ —, RNEAE—FItBERKAIER
AACSBEZINENEF B . B1916FRAEBERNEFEREL R, Fh—EHHENSIRE
WA KBEFMENRSA . HMNOERREMEBEESAN, HHSFEREITMAAFLE
KFRIAREASA . BAINEHGERITEMATNNFERBIFNEBTNEIFRE . FHMABE
CHERIMFRIBITE . SlFi L. HRMENSIMEREIES! MFASMEXREBRE
—HENMRENTERINE, MURETERSTFEREMNEZENHFRE, BERIIFEXRE

SH—ED!
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L RRISELLMERT R HIR 2
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Ik A m
— cn

jsj.moe.gov.

ZIREFR: University of Alberta
FRIES . R/R(AE RS
BAMLE: http://www.Ualberta.ca/

P ARHENEREBRASR, FELEBHEHI/MNESEEMhttp://jsj.moe.gov.cn/news/1/228.shtml B &1

Hen el S|P BERSIME
LEADERSHIP ENTREPRENEURSHIP INTERNATIONAL ENERGY AND
BUSINESS THE ENVIRONMENT

FERIZ 45

AEEH1401ER, KRA275000+A

PhD MFin

171 224
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22,896 3,952
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The UTD Top 100 Business School Research Rankings

Rank University
1 University of Pennsyhvania (The Wharton School)
2 Harvard University (Harvard Business School)

53 University of Alberta (School of Business)
72 York University (Schulich School of Business)

73 Mortheastern University (D&#039

74  HEC Montreal (NULL)

Article, Score Country
305 15875 USA

245 1837 USA

66 30.02 Canada

48 20.28 Canada
Amore- 46 19.88

42 18.35 Canada

#iE: AACSB (The Association to Advance Collegiate Schools of Business ) , Efrf@Zkihs, BZF19165F , 2EHEE—
B RSB EBMAAENE . AACSBHREIAMEFIEZ™. InEZE.
M, CEAFHEABERRKFNEEIRS,

BEEHK, HANIA, EREE-—EERNESH
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2002-2020 2007 &S 2012-2014 2017€EES
FRINBLEKRZARKRERES Z 2 “HmERAREAXRZEEE/ MBS 2 ‘BENXAZER IS SEMLTIN 2 “INEX/REBEXZTE
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Education Aims
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Why the UAlberta MBA
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Financial Analysis & Decision Making
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Elite Alumni
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