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OUR VISION: Training leaders for the world

The Alberta School of Business is one of the world’ s leading institutions
of business education and research. Consistently ranked as a top busi-
ness school, the Alberta School of Business was the first business school
to receive AACSB accreditation and continues as the longest continually
accredited business school in Canada. Since its founding in 1916, the
School has excelled at producing business and community leaders
around the world. We have a global alumni network that spans several
continents and includes many prominent leaders in Asia and the Greater
China area.

The mission of the School is to provide students with the best education
and learning experience possible. We take pride in our world-class
faculty, innovative culture, and leading-edge programs. Imbued with the
same quality and purpose of our programs at home, our China
programs are a bridge to our alumni and friends in China and a part of

our vision to train leaders for the world.
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UNIVERSITY OF ALBERTA
MEXMARAEXE

University of Alberta PI/RIAEERZE (fAFRUA), BIZFT1908%F, UFINZEXRIRIAESSEMHIEESRET,
EMEXRB_ARNGEERT. BERMNEXROAERPOURHAAENGGERFZ—, BKRASHERIS
MEZ2EES, BFEBHFHRRIKR3ITA,

Alberta School of Business [I/RIGEZEFEZR, X2 T 191656, RIMEAMER AR FRZ—; 19684,
SKIBAACSB (EFMBRBZEIRNES) RIEANE, RINEARE. BEEAGESNMINESENEZRR (2EK(X
BS5%EZFRBXTUALE) , EUTDAHMNEEEZIRRFERRT, RABRAEEZRUTEEKESE,

£IKBREBKE - “ALKIEFASEAN”
Global Top 100 - “Leaders from Alberta for the word”
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1 Massachusetts Institute of Technology ( MT) L HEEI A

2 ’ Stanford University BE= H 1878 A 22

3 Harvard University B R KE

90 University of Alberta [ Kd | fI/R{AEE X Z

95 The Hong Kong Polytechnic University EBIEBETITKRE

97 University of Science and Technology of China FEREEARAXE
114 Nanjing University BRAFE

316 Tongji University Bk

2013FRE (ERATR) £IXKMBAHER, UA-MBAFHAF®R
20165FE (SEmlETI) EfRMBAHEE, UA-MBA{ZFTop30
2018FH EIERBEAFEAHRIARWUH R RZZRHS —/RAEAZ TREEFRISIHRE 173

1 University of Pennsylvania 254.8 = USA

2 Harvard University 249.8 = USA
17 University of Alberta 196.3 i+l Canada
51-57 Peking University China
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fXEZEE The Manager as Strategist 3

HiAEH Marketing 3

ASNZFEEE Managing Human Resources 3

AOMKSEE Organizational Planning & Control 3

£ /t% Finance 3

MM 5EEE Supply Chain Management 3

FARS8IFHEE Management of Technology & Innovation 3

S Leadership 3

EfrmHEE International Marketing 3

EPriiF= International Study Tour 3




CURRICULUM INTRODUCTION
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1 KEEEEIE The Manager as Strategist

ZRESERE—AUNGEEENRS. FEETRERMIR
5, BROINTARRR. £, ARE. REHELRE
BV ERRIRAV AR,

3 HIAES Marketing

TRHHERERARRELSATRAR, LEFRAFORNER;
BRI, TUER, Hins; mHimRLFNsTE.

5 ANDZBEEE Managing Human Resources

FMREETERROSECEEASIERERIRR . #E
FETRARBENNARMARTA, BLUNABTIR, K
NEBHHASE AR,

7 AN SEE Organizational Planning & Control

ZRIE EEEFERBZE IMAMBAIRR, SEERST
fli; IR TARLTALEERDMAVIERE, R RAE
H9REN], BRNATEMMKERRTHIERRA.

9 0% Finance

IR T RMEENRME, LRMSKEOTIER, KRS/
HIELIERED ., ZERBSERNM TRATSEARWST
HHIER.
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2 5341t Financial Accounting

RENENRENFETRUSIRENESIS, TRUYSE
BREZ5ENFAREVSREFRATINFRE, N EE
A, SEIFIBENRRE, SEMEENGENA  RIFFE
BEEDH.

4 RS SRE Data Analysis & Decision Making
RERANZERET MRS LNR RS MR
AR, FERHERDOITRIESEERR, 2EKEENG
EEAMEMERRMNG, URNMEEDES L SHEHRIET
ERERRE.

6 MERHHERE Financial Analysis & Decision Making
THRREROT. BHRE. UWSIREK. UESEKITFE. WS
RS ISP ENEE.

8 fWERFE Business Economics
MMEFENE,; DUATA (FhERETE) | FeRel
A ERm (s, BLBWNENRS) ; T
KR (GhEpE, AHMRFEERTITR) .

10 KFIFABAES Bargaining & Negotiations
NEERE TR ZISECAES, EEFEFEEREEE
FIRFIPEINEMEREMENR. XTSRRI AT

BHEEEEeH—FF,
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11 (EREEETE Supply Chain Management
FERECENOHERE. ¥, RUMEKRITEHNEE, &
BEICTILE, HITROMRES.

1B EASEIFIEE Management of Technology & Innovation
A SHEARBIFMEUAEX N X RERNRE,

15 WS/ Leadership

REENRIIZETRECEASHTENRBNSSE, #
HEMAKRITY. EIEEDT, FEBREREENM
HEARBBRECH "fEw" FENECHRKMARIR
eI =E N

17 ElfFE1 S48 International Marketing
EEERHHEHENEFINE, URBIE. iEESXWIAE,
NEGRTZEASSEREHE. #AKE. FRKRE. ENK
B%. (BERESSHERERSNIITIRERAEICSE,

19 @BRiFE International Study Tour

SEEENERE. BUaMBSIMRRRATE, FIR/Z
WM. IMERSKEEEET, HTRTUARMTEIK
Dhsels. WABEHE. A8EN. BESENXUTRED
%,

12 EPfFfSE International Business

FRALIBT X LR AT TR SR, NERA
SRR TITAL.

14 ABIEERE Corporate Strategy
FFETEENERTLAMBNE SRS, FHEESLR
AT PRI SERER, FEBERRERBERTR
SR AT TR AL,

16 EIIKIRE Business Project

ZRESERFEFINEICIRB S ZARIXRAIINE 2
5.

18 BUFTBIN New Venture Creation

e AT RIEIRRIEHMERIARIEE, SRR R
HEFHR. SRR SHIIE.
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ELITE ALUMNI
AR

FRIBERFRBE 275K, BRATMUSERFESIREE. 120 UNEAERFLST. 1T1UNEX
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Richard E.Taylor
R
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Wallace Sterling

Joseph B. Martin
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i 57
Dennis Mcconaghy

Ron Southern

FEERELEMNQTE LS
MEAKREERASTATCOEHALCI KA

Allan Markin RIMEXBRARRABDER

I i BITRT (FE) BRAFITK
X El 1 ERRIEERE

(eSS RIERRBZERSETFE. EBTVBEEREK
3 87

Joe Clark MEXFRE

Roland Michener F220EMEXRE

Rachel Notley F17EMRBEEEK
Russell Brown MEXERERKEE

Don lveson BREFMHK

Xt R

Clarence Campbell ERIKEKEK B EE

Robert Steadward ERERLUDER

William Thorsell
Malcolm Forsyth

Todd Cherniawsky

MEXREARE (GAIKEFIR) BIER
ZEARERGHERFHREE
(FRE) BRZARES
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UNIVERSITY OF ALBERTA

MEXFARAEXE

-

s INEXFERS /AT Apple Canada Inc.
« [E/RIABE L TR Z RS Alberta Urban Municipalities Association
« IIZK7EEBRIT Canadian Western Bank

- INZXKE2%RE1T RBC Royal Bank
- f/RIAEEET RS Alberta Emergency Management Agency

o M/RIBE AT Government of Alberta

FRE I
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- ERRITROBIRAE]

© KEAHEREESRIENT
© RHIESRHBRAE

+ BRRITROBRAHE
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o BBE—RITRGAIRAR

MBA |11

PEFEMRIERBBRAE
FRERFIEH
RERERITIRIGBIRAE
BinEFARRAE
REEMEHR
LisENMIEEERARERAE

« ERERRESHEEERAR

PREEEEGRAE

fNERE R BIRAE
FEREEMSIERRAE
BEiRIT EBs1T
HIKRFESLWRGBRAE
BRI RHBBRAE
RIPIESRBBIRAE
PEYCEEIRRRIDBIRAE]

i UERBEFUA-MFMREER
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sg=v
== Nl
IR2 ¥
Hig &M
. EEE1H
© ARFHFEM . PEYAMAGHNEEES14
e GPAAR 3.0
AEF Q . hEYEESHEONRARSNHS1D (NS
« E/5 21
5% LIFER KR )
. EER (NEARSHZE, HGPAK - \ \
o . EEE2H (RELREE. BRALHUAAL, &
F3.0, STEEREFSE) , TEXE \
YA

HHE, FMHRN
* BIESEENH2(D (SMEATHRMIFREEM)

EEFRINFRIERIRE
BIEHZ

BB I 5 A DN B i R
ERETEMFE. R (REUERH)
BN 2R

PDENFEFLE

MBA |12



« FIWE: SAFMA3X (AR, <. H) FHLR ERZAZOEERSSY. BRREAKETHBEM
o ZH: ME, FERELF SEXRARABRZTIEHEEMEFM (Master of
. I hE.LE Business Administration),

o HWEHE: BEHE. REXEXITILEMNOFIRSE
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- EEAR: BB, DANEEL, FE/MEERS 1) bkl
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o« FHBEW:. ART 26.87 T
FEAE: MR SNBSS
o AEIE: EMEE (13500). B (2000 AR )
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FNRT: TRABREZEI. EZMRGHEETH
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UNIVERSITY OF ALBERTA

Certifies by this document to all whiom it may concern that

fiaving completed all te statutory requirements
fias Geen granted the degree of

MASTER OF BUSINESS ADMINISTRATION

MEAMREEAEMBAREHE (Li§) it ,
400-999-0625 T IVATI 1
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Graduation Ceremony
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MASTER OF BUSINESS
ADMINISTRATION

IMEXRFRBEAFEZMBAIMBEHE (Li8) il

EXZEHIE: 400-999-0625

#if4g: admission@sh-ualberta.com

ik EEmERX AR 7775 EEHFEAES01E
HRgm: 200061
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